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A Meeting of Minds - Advisory Distributors

Tuesday 29 November 2016, The Berkeley Hotel, London SWI

SCHEDULE OF THE DAY

The Belgravia 0815-0915 Coffee and buns Informal networking over breakfast
Tesaroom | 03100 | pesnion | FastBrent where s e Uk neaded? T ol lndscape examined and updated o
Roundtable 1* 1000-1115 Working Session | Session | Session 2 Session 3 Session 4 Session 5
The Gallery 1115-1130 More coffee and buns | Smart Time!
The Ballroom 1130-1215 Networking A rapid exchange of business cards!
Roundtable 2* 1215-1330 Working Session 2 Session | Session 2 Session 3 Session 4 Session 5
The Ballroom 1330-1430 Formal Luncheon
The Ballroom 1430-1515 Presentation Fragmented Britain — making sense of the future: Paul Flatters, The Trajectory Partnership
Roundtable 3* 1515-1630 Working Session 3 Session | Session 2 Session 3 Session 4 Session 5
The Ballroom 1630-1640 Afternoon tea Smart time!
So that’s what customers really want! Perceived customer value - the battle ground for
The Ballroom 1640-1720 Presentation competitive advantage: Moira Clark, Professor of Strategic Marketing at Henley Business School and
Director of The Henley Centre for Customer Management.
The Belgravia 1720-1930 Fizz flows Time for some networking; some checking in; some farewells and some mini down time
The Ballroom 1930-2130 Dinner

The Blue Bar

2130 onwards

Feet up, prop up, night night or wave goodbye!

* Please refer to the Discussion Document overleaf for an overview of the topics tabled for discussion in the roundtables




